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EXHIBITORS
EXPERIENCE

97% Quality of Visitors Engaged

95% Level of Networking Opportunities

96% Marketing Effectiveness
96% Quantity of Business Leads
97% Number of Overall Visitors

VISITOR
ENGAGEMENT

97% Met top management, business
© owners and decision market

93% Got Connected to procurement
sales and marketing staff

969% Met the type of visitors targeted
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PRODUCT INTEREST &
SALES

Arranged for sales follow-up with

prospective buyers 95%

Met visitors who had intention to

oy 97%

Received direct interest on product 96%
displayed at exhibition ©
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EXHIBITION
IMPACT

Saw the exhibition’s Importance for
the Industry

May return for the next exhibition 95%

95%

May recommend this exhibition to

others 97%

e 3 Pl

A

i"‘i'



11.225 visitors from 22 countries

Australia, Austria, Cambodia, China, Egypt, France, Germany, Greece, India,
Indonesia, Italy, Japan, Korea South, Malaysia, Singapore, Sri Lanka,
Switzerland, Taiwan, Turkey, USA, Vietnam, Yemen (North)

TOP 5 Main
Product Interest

. Adhesives, Paint,
Coatings and Application
Equipment

« Flooring and Wall
Coverings

- Parquet & Wood Flooring

- Flooring Machinery &
Technololgies

- Flooring Tools, Equipment
& Maintenance
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VISITOR
SATISFACTION LEVEL

Quality of Exhibitors Engaged
Quantity of Business Lead

Trade Visitors satisfied
with exhibitors

- Design & Architectur

Institutions

- Interior Design, Building

Companies and Engineers

- Homeowner / Real Estate

Developers

- Importers, Exporters &

Traders

- Surface Treatment

Companies

4
4 ,;_f_ff -

TOP 5 Purpose of Visit

« Gather Market / Product

Information

- To Seek New

Products-Technologies

- To Visit Supplier
- To Place Order
- To Look fo Business

Partners
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VISITOR VISIT REVIEW

97% Willingness to Visit Again 99%

98% Trade visitors find the
exhibition beneficial for %
O,
97% flooring industry 287

Networking Opportunites Gained 98%

Level of Knowledged Gained

98%
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"From the first day until now on the third day, the balian booth is
always full of visitors, thank you very much for international
flooring technology, we made this all so that customers or visitors,
come to our booth as if they were at home or on a project, so we
made it that way It's the appearance of the booth that attracts
visitors, thank God we are always busy, and mostly this is on target.
| think the event was really good, maybe thanks to this event many
people are more aware, with the offline exhibition people can see
firsthand what the vibes are like, for the next one, hopefully next
year there will be more."

"We were quite surprised and amazed, that this flooring event | can
say was very interesting and very good, on the first day the
enthusiasm was seen, and on the second day it was even more
powerful. The potential for customers to return is extraordinary,
both of our customers who are all present who we invite and new
customers."

"For visitors at this exhibition, there are various kinds, our
impression is very enthusiastic and very appreciative for this
exhibition, because finally many people are aware that there is a
brand called Alvera, hopefully this event from international
flooring technology can be held every year and it will be even
better. more lively and more sophisticated, thank you."

"I think this IFT is very good, this is the first event in Indonesia, we
are very enthusiastic to be able to participate here, moreover, this
exhibition is very specific, the feedback is good because if we look
at the number of visitors for the past 2 days, we can see that the
crowd is very good. once so it is very helpful for us to exhibit here.
My advice is to keep holding activities like this on a regular basis,
and hopefully in the future there will be more participants, more
crowds."

"We see the market is getting bigger and bigger, so for 2022 we
decided to join again to enliven the IFT exhibition with a bigger
booth, and we also bring flooring products with technology, of
course, the variety of customers who come is also more diverse, so
indeed in line with the project segment and very fitting for us to
join IFT. The flooring business in Indonesia is also growing and this
IFT is one of the forums that we think is okay for us to join
continuously, and we are sure that next year we will join IFT 2023."

"In my opinion, it is quite crowded, and the enthusiasm from morning to
night continues to grow, the participants are very varied from various
business segments. There are a lot of potential customers, so this exhibition
also has a lot of new customers, some are familiar with TOA, so | think there
are a lot of potential customers with this exhibition"
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Mr. Muammar Khadafi
Brand Strategist

PT Mega Kapuas Dinamik /
Balian Decorative

Mr. Guntoro Iwan

Director of Operation

PT Peregrine Indo Kemika /
Syncofloor

Ms. Helen Kartika
Project Sales Flooring Div.
Alvera

Mr. Rifan
Brand Marketing
PT Jotun Indonesia

Mr.Ardi Marlian
Product & Marketing Manager
Propan Raya ICC

Mr. Viki Pamenda

Brand & Digital - Specifier Manager

PT TOA Paint Indonesia




